
Fullers London Pride
is at the heart of the new
Heathrow Terminal 2 lounge

The new Terminal 2 at Heathrow will 
open on 4th June 2014. It is the latest 
development in the transformation of 
Heathrow and in the hub of the 
departure lounge will be the new 
Fullers pub which is to be the flag 
ship site for the Fullers brand.  

The brief for the site was that the pub should be both innovative and creative in design but also reflect the historic nature of the Fullers 
Brewery ‘London pride’ brand. Omega, having supplied signage to Fullers for over 10 years, were tasked with providing creative input 
and also to develop new techniques to ensure that the signage design and manufacture resulted in a spectacular venue.
This complex project required several design iterations and really stretched the Omega team to develop different signage techniques to 
establish the right look. A great example of this was the desire to recreate the distinctive colour and brickwork of the first brewery wall 
and gate for the shop front of the site. Omega looked at several different ways to create this and eventually introduced the new 
technique of applying mortar onto the 
brickwork out of stainless steel so that, 
when finished, it created a stunning and 
contemporary look but with a traditional 
ambiance. 
With the addition of lighting, vinyl stencils 
and details such as stainless steel beer 
barrels the venue has a really unique look 
with a strong branded feel.
The project is a great example of Omega 
blending its design and creative skills with its 
ability to translate these into workable and 
well executed installs. The whole project 
took over a year of which 3 months were for 
the install itself due to the need to organise 
the logistics of getting new products and 
tools onto this highly secure site. Working 
with, and meeting the needs of, designers, 
architects and other contractors was a real 
challenge but Omega applied their creative 
expertise, strong project management skills 
and consistent attention to detail. The result 
is a venue that is both stunning to look at 
and a real credit to the Fullers brand. 
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This month our industry news comes from Patrick Gains, Commercial Director at Omega Signs.

“The signage industry is immensely competitive and therefore to be successful you need to 
have high standards. At Omega Signs our key priority is to deliver exceptional levels of 
customer service and this runs through like the blood of the company. From beginning to end, it 
is my responsibility to ensure that we deliver unsurpassed levels of customer service and get it 
right every step of the way. Key to this is ensuring that we have the right resource in place to 
always deliver and at Omega we believe that nowhere is this more important than within our 
Project Management teams. It is key within the business and 25% of our total workforce is 
dedicated to project management ensuring that we are always client focussed. With this in 
mind we have undertaken some exciting restructuring of our teams for 2014 and this has 
included bringing in some new people to ensure that we have the capacity to meet the needs of 
our clients. These are exciting times and we are ready to meet the ever changing needs of the 
business.”

http://omega-signs.co.uk/
https://twitter.com/OmegaSignsLtd
http://www.linkedin.com/company/1174412?trk=tyah&trkInfo=tas%3Aomega%20signs%2Cidx%3A1-1-1


A day in the life of
Rachel Palmer, Project Manager
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Home News
As many of you will be aware for the last few years we have undertaken external research with our customers to get a real 
understanding of how you view our service. The results really help us to evaluate how we can enhance business performance and our 
customer offering.
Hopefully by now you will all have received our customer survey and we have already had a lot back. This really is your opportunity to 
have your say and tell us how we are performing so if you have not yet filled it in and would like to do so there is still plenty of time. 
You can also access our survey on our website at http://omega-signs.co.uk/company-news/.

What do you do at Omega?
I have been a Project Manager at Omega for the last 3 months so I am still the new girl. I used to work at a 
competitor company where I had worked for a couple of years almost exclusively on Primark.
So how does Omega differ from other sign companies?
Well the key difference is the capabilities of the company.  Omega is a much larger organisation managing 
many more brands and projects. At the moment I am working on the Asda account but Omega have 
projects in lots of different sectors from retail; banking; on trade; and leisure so there are loads of opportu-

nities to work in different categories. However the best bit for me is that on Asda you work in a close team so you are able to 
share ideas and knowledge and also learn best practise. I am also looking forward to going out on site and becoming more 
client facing so there are lots of opportunities for me to develop my skills.
What are your initial thoughts on Omega?
It was clear from day one that customer service is at the forefront of everything that Omega do. The customer is key and they 
operate a team approach to ensure that this is delivered. The area of the project which you are in charge of is clearly defined 
and the customer is therefore clear about who their key contact is. Also the company is very process driven so that there is a 
consistent approach to everything that is done and it ensures that we can easily track where we are with each project.
So that is work but what do you like to do outside of work?
I do a lot of cooking and entertaining at weekends and I like to go running. I go with my teenage daughter  - we only go about 
5k, 3 times a week but that’s enough for me. 
 

Quick as a flash at
Schneider Plymouth

At the beginning of this year Schneider Electric 
completed its acquisition of Invensys PLC, resulting 
in the need to rebrand the Invensys’ sites. Omega 
Signs, who have worked with Schneider Electric in 
the UK for a number of years, were recommended by 
the Schneider Group as the supplier who understood 
their brand requirements and were asked to 
implement the rebranding of 5 sites in the UK to the 
Schneider corporate brand. 
The first site to be completed was Invensys Plymouth but 
the timings were incredible tight. Omega Signs were initially 
notified on the 7th February that all signs needed to be 
changed to Schneider branding for a VIP visit on the 28th! 
The work was quickly prioritised and, following a meeting 
on site in Plymouth on the 13th February to agree 
requirements and ‘must have signs’ for the 28th, Omega 
produced design visuals for approval. They then quickly 
manufactured them and scheduled the installers to ensure 
that the signs were installed by the 27th, however in true 
Omega fashion, they excelled by not only installing the 
previously agreed ‘must have‘ signs for that date but the 
complete signage scheme – Schneider Electric were 
delighted. 
“I wanted to write and thank you and your team for the very 
quick turnaround that Omega have done for us to get the 
signs manufactured and installed in time for our official visit 
tomorrow. I realise that it was a “big ask” to get them all 
done in time but Omega pulled out all the stops and 
delivered a quality product in a very tight timeframe. Please 
pass on my appreciation to your team for their efforts. “
 

http://omega-signs.co.uk/
http://omega-signs.co.uk/company-news/
https://twitter.com/OmegaSignsLtd
http://www.linkedin.com/company/1174412?trk=tyah&trkInfo=tas%3Aomega%20signs%2Cidx%3A1-1-1



