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Domino’s Pizza 
tops the rest
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Domino’s Pizza operates throughout the world and is a well-known 
brand. It has many sites in Europe but the European Headquarters is 
located in West Ashlands, Milton Keynes and, as such, this site has 
significant 
strategic importance within the company.

The Domino’s Pizza brand was being refreshed and, for a name as well recognised as this, it 
was an extremely important event. The first launch of the new branding was to be at the 
European HQ in Milton Keynes and Omega were tasked to change the Head office and 
Commissary building signage to the new logo design. The schedule was extremely tight, as a 
site visit from Domino representatives from all over the globe was due to take place to view 
the new logo, and implementing the exacting standards was paramount. However Omega 
rose to the challenge meeting the deadline, keeping the project in budget and, most 
importantly, delivering the new logo in all its glory.

ASDA Click and Collect
The big news in the grocery sector is the 
growth of the click-and-collect concept and 
Asda has taken this up with great gusto. 

In 2013 it was looking to roll out a click and collect grocery 
service to 250 sites allowing its customers to collect their 
shopping at different sites including areas currently not served 
well by Asda stores. A major part of the investment was the 
installation of new signage. Internally the requirements were to 
direct customer to in-store collection points and externally to 
communicate the click and collect offering on existing external 
totems. One of the key issues was the need to have a range 
of internal signs that would work across the very different 
Asda formats throughout the country.  Omega Signs has 
worked in close partnership with Asda for the last 20 years 
and have an extensive knowledge of the estate. In partnership 
with the Asda design team Omega were tasked with develop-
ing a family of internal signs which met the differing needs of 
the individual stores but retained the corporate look and feel 
yet were cost efficive to produce. 

The task has been enormous, requiring a considerable 
amount of out of hours 
working.  However the 
deadline to install new totems 
and all the internal signage in 
200 stores over a 5 week 
period was achieved by 
Omega’s renowned strong 
project management skills 
really came into play. 
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Head of Vinyl Studio & Gilding
What do you do at Omega?
Essentially my team and I are responsible for all the display work at Omega.  This encompasses printing 
vinyl and even gilding work. Each day I get a production schedule from Marc, our Production Director 
and the jobs really are varied and can be anything from window vinyl to rolls rolling or box fabrication.

What changes have you seen in the sign making process over the years?
I have been involved in signage for the last 14 years and the changes have been massive. My original 
apprenticeship was as a traditional sign writer but over the years there has been a rapid more to  digital 

sign making particularly on the printing side. Because of the obvious benefits much of our work is now digital but we are glad to 
say that we still have the skills to offer some of the original processes such as guilding or sign writing if that is what the job 
demands. 

So do you think digital printing is a good thing?
Yes and no. Signwriting is very labour intensive but the effects can be stunning. On the other hand digital offers better brand 
consistency and greater flexibility not to mention of course a speedier production process which is always a favourite with our 
customers.

Any claim to fame?
I cycle to and from work everyday. It is only 11 miles in total but on a wet and windy Yorkshire day it can feel like a marathon! 

These days a website is a 
key communication tool 
and we are delighted to 
announce the launch our 
‘new look’ website.  The 
focus is very much on the 
customers we represent - 
at Omega Signs we are 
proud to deal with so 
many well recognised 
brands and take great 
pride in ensuring that we 
communicate their brand 
message and deliver great 
signage across their 
estates.
The new site focuses on 
the visual aspects of our 
customers and features 
lots of recent projects. It 
also clearly explains the 
processes we undertake 
to deliver great signage 
and first class service.   
We have included 2 
videos which give a real 
insight into the Omega 
business and the people 
that work on your 
account. 
I hope you will take the 
time to take a look and 
you can let us know what 
you think on Twitter or 
Linked in.

Charlotte Dyson
Sticky Note
titleNew website for 2014.

Charlotte Dyson
Sticky Note
delighted for 2014 to announce.......

Charlotte Dyson
Sticky Note
canyou change the image to this onehttp://signsomega.wpengine.com/how-we-do-it/service-excellence-2/and scroll to the Jlewis shot 




